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UX Lead designer Freelance

ZUG Switzer land |  04/2024 -Today

UX lead activity for various projects. Translate reqs into solutions.

UX design, research, usability testing, workshops, stakeholders

management, customer presentations, critiques, design system.

UX Lead designer

Roche  ZUG Switzer land |  04/2020 -04/2024

As a UX Lead, I worked on medical device software and EMR 

projects, handling the full design process. From discovery, 

defining problems, prioritizing, and planning sprints, to creating 

design strategies and roadmaps. Research included interviews, 

usability tests, analytics, and journey mapping. In the design pha-

se, I focused on IA, prototyping, usability engineering, regulatory 

requirements, and design systems. I also managed client pre-

sentations, design critiques, and status updates while ensuring 

compliance with design principles and specifications.

Senior UX Designer

Reborn Luxembourg |  07/2019 -  04/2020

User Interaction Design agency in Luxembourg.

UI/UX design, specialised in creation of Design System and

creativity for complex applications and portals for some of the

biggest luxembourgish finance, insurances, public institutions, 

and investmentes/mutual funds clients.

.

Docler  Holding Luxembourg |  06/2017 -  06/2019

Execute all visual design stages from concept to final hand-off to 

developers in Agile Scrum team. Establish Product Design Guide-

lines.  Create Wireframes, prototypes, storyboards, 

user flows, process flows, site maps and interactions.

UI/UX Designer  Reply Contractor

Tr iplesense Reply |  01/2017 -  06/2017

UI/UX for Fiat Chrysler Automotive Group Group, the Digital 

Dealer Project: present in 14 countries in Europe, it is the first 

official digital tool to sell used and new cars. Create user interfa-

ces following UX criteria in an Agile environment.

Fiat  -  Mopar |  04/2016 -  12/2016

UI/UX Designer mostly on automotive projects for big and 

medium divisions of FCA Group: Mopar, Comau, Iveco, Jeep, 

Chrysler, Maserati, Alfa Romeo, Lancia, Fiat, Professional etc. 

Intesa Sanpaolo |  10/2015 -  03/2016

UX/UI for a new Internet Banking website, with a large team 

of designer/developers (Reply S.p.A.) in the Headquarterof the 

Bank: Intesa Sanpaolo - Torino. 

ISCS sr ls  |  05/2015 -  09/2015

UX/UI of the application, from ideation/wireframe to the final 

mockup. Corporate & branding identity of the app ‘LightBringer,’ 

development of the promotional website. 

UI -  Front End Developer

Café Noir  Communicat ion Sr l  |  05/2014 -  04/2015

Web Development and front-end activity with the CMS 

Wordpress and Bootstrap Html/Css. Management of mysql db, 

domains. DEM and newsletter activity with Mailup and 

Mailchimp. UI/UX and user research, data analysis.

Freelance act ivity

I ta ly  |  07/2011  – 05/2014

Hello, I am Andrea, a UX Designer with 10+ years of professional experience, based in Switzerland,

with a proven know-how in interactions, user perspective and business point of view, trying to have an holistic approach to product design.

My passion is to help clients to reach their goals and satisfaction with usable and proofed interfaces and intuitive experiences, leading the design 

thinking process through the various steps: empathise, define, ideate, prototype and test.

EXPERIENCE
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Agile Scrum

Figma

Photoshop

Illustrator

InDesign 

Sketch

Axure

Balsamiq 

Adobe XD

Usability test

Research

Workshops

Human factors

Adaptive

Collaboration

Empathetic

Passion

Creativity

Precision

Communication

Presentation

Negotiation

Velocity

Curiosity

Business

Autonomy

Academy of f ine arts |  Graphic Art

Turin 2012 |  Score 110/110

Bachelor Degree - Title of the Thesis:

“The gesture and the Sign”.

I .P.S.  Albe Steiner |  Gaphic Designer

Turin 2008 |  Score 90/100

5 years Diploma.  Thesis: “Arthur RImbaud: A Rebel Poet”

French B2

Luxembourg INL -  2018 |  Score 100/100.

English C1

Luxembourg INL -  2017 |  Score 100/100

German -  A2

Goethe Inst i tut  2022 |  Score 100/100

After Effects Special  Effects

Turin Fortechance 2014 |  Score 92/100

HTML5 CSS3 Programming

Turin Fortechance 2013 |  Score 94/100

I tal ian

Mother Thongue

English
C1

French
C1

German
A2

Since 2020 in Zug (Switzerland).

Born in Torino - Italy, I lived in Luxembourg 3 years.

 
 

I ta l ian
100%

Engl ish
90%

French
80%

German
25%

SOFT SKILLSHARD SKILLSEDUCATION

Interact ion Design 

Foundat ion

User Experience Specialist

2020

Interact ion Design 

Foundat ion

Design Thinking

2019

CERTIFICATIONS

LANGUAGES

Interact ion Design 

Foundat ion

Conduct Usability Testing

2020
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In these years I have been lucky to work on a few high traffic websites, with brands as: 

Chambre De Commerce Luxembourge, Bourse De Luxembourg, Defin, Fiat Chrysler Automobiles, Fiat, Alfa Romeo, Lancia, Jeep, Iveco, Costa 

Crociere, Reply, Lierac, Phyto, Hubspot, Comau, Biennale Venezia, Seven, De Fonseca ecc...



1 .  Empathize

Research Your Users’  Needs

The first stage of the design thinking process allows you to gain an empathetic under-

standing of the problem you’re trying to solve, typically through user research. Empathy 

is crucial to a human-centered design process like design thinking because it allows you 

to set aside your own assumptions about the world and gain real insight into users and 

their needs.

2.  Def ine

State Your Users’  Needs and Problems

In the Define stage, you accumulate the information you created and gathered during 

the Empathize stage. You analyze your observations and synthesize them to define the 

core problems you and your team have identified so far. You should always seek to defi-

ne the problem statement in a human-centered manner as you do this.

3 .  Ideate

Chal lenge Assumptions and Create Ideas

Designers are ready to generate ideas as they reach the third stage of design thinking. 

The solid background of knowledge from the first two phases means you can start to 

“think outside the box”, look for alternative ways to view the problem and identify inno-

vative solutions to the problem statement you’ve created.

4.  Prototype

Start  to Create Solut ions

This is an experimental phase, and the aim is to identify the best possible solution for 

each of the problems identified during the first three stages. Design teams will produce a 

number of inexpensive, scaled-down versions of the product (or specific features found 

within the product) to investigate the problem solutions generated in the previous stage.

5.  Test

Try Your Solut ions Out

Designers or evaluators rigorously test the complete product using the best solutions 

identified in the Prototype phase. This is the final phase of the model but, in an iterative 

process such as design thinking, the results generated are often used to redefine one 

or more further problems. Designers can then choose to return to previous stages in 

the process to make further iterations, alterations and refinements to rule out alternative 

solutions.

This is  the Design Process that  I  normal ly  adopt when I  tackle a new 

progect  or  a new chal lenge.  I  love to approach to a new problem with 

the Design Thinking methodology.

DESIGN PROCESS
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